
30K

Mode of Learning
Online | Offline | Hybrid
Duration
2 Months

• Graduates 

•Working Professionals 

•Business Professionals 

Who can Enroll?
•College Students 

•Traditional Marketers 

• Freelancers

Dive into endless job opportunities in Digital Marketing

Embrace freelancing as your career path 

Start Your Own Marketing Agency 

Elevate Your Business to New Heights

Learn Digital Marketing in just 2 Months from
the Industry Professionals and Build your Career
in this Field
•

•

•

•

Advance Digital
Marketing Course

FEES

20K

2 Month



DIGITAL MARKETING SYLLABUS

Search Engine Optimization
(SEO) – Basics

Introduction to
Digital Marketing

Advanced Off-Page
SEO

Advanced On-Page
SEO

Wordpress Or CMS Based

What is Digital Marketing?
Digital vs. Traditional Marketing
Marketing Funnel (AIDA model, TOFU-MOFU-
BOFU)
Key terms & trends

Link-building techniques
Directory & forum submissions
Guest blogging & outreach

Domain & hosting setup
Installing WordPress
Themes, plugins, pages & responsive
design

Meta tags, headings, schema markup
Image optimization
Internal linking strategies

What is SEO & how it works
Keyword research fundamentals
SERP types & ranking factors

MODULE-1

MODULE-2

MODULE-3

MODULE-4

MODULE-5



DIGITAL MARKETING SYLLABUS

YouTube Advertising
(Video Ads)

Google Ads – Search
Campaigns

Google Ads – Display
& Remarketing

Technical SEO

Google Search Console &
SEO Auditing

Keyword match types
Ad groups, ad copies, extensions
CTR, CPC, Quality Score explained

Page speed optimization
Mobile-first indexing
Crawlability & indexing

Video ad types
Skippable vs. non-skippable ads
CPV bidding & analytics

Banner creation
Audience targeting & exclusions
Remarketing setup & strategies

Setting up & using GSC
Detecting issues & fixing them
SEO audit tools & checklists

MODULE-6

MODULE-7

MODULE-8

MODULE-9

MODULE-10



Meta Ads – Facebook &
Instagram

Twitter & X Ads

Social Media Marketing
(SMM) Strategy

LinkedIn Marketing

Social Media
Optimization (SMO)

DIGITAL MARKETING SYLLABUS

Twitter ad types
Hashtag strategy
Influencer collaborations & trends

Campaign structure: Campaign > Ad Set >
Ads
Audience targeting (custom, lookalike)
Ad formats: carousel, video, lead forms

Building a content calendar
Cross-platform branding
Measuring engagement metrics

Profile optimization
Organic growth techniques
Engagement boosting methods

LinkedIn company pages
Ad formats & targeting professionals
InMail ads & B2B strategies

MODULE-11

MODULE-12

MODULE-13

MODULE-14

MODULE-15



DIGITAL MARKETING SYLLABUS

WhatsApp & SMS
Marketing

Email Marketing &
Automation

Copywriting & Persuasive
Writing

Content Marketing &
Strategy

Influencer &
Community Marketing

Email list building ethically
Designing email templates
Automation sequences: welcome, nurture, cart
abandonment

AIDA, PAS frameworks
Emotional triggers in ad copies
Call-to-Action (CTA) best practices

Blogging, long-form content
Content pillars & topic clusters
Content repurposing & distribution

Finding and onboarding influencers
Nano vs. micro vs. macro influencers
Running UGC campaigns

Bulk messaging tools
Compliance and permission-based outreach
Conversational marketing

MODULE-16

MODULE-17

MODULE-18

MODULE-19

MODULE-20



Google Tag Manager
(GTM)

 E-commerce Marketing

AI in Digital
Marketing & Tools

Affiliate & Performance
Marketing

Web Analytics with
Google Analytics 4

DIGITAL MARKETING SYLLABUS

Adding tags without coding
Trigger setup
GA4 & Meta Pixel integration

ChatGPT, Jasper, Copy.ai
AI in ad copy, content, emails
AI-powered analytics & automation

Product feed creation
Google Shopping & Meta Shop
Email automation for e-commerce

Affiliate networks & programs
CPA, CPL, CPS models
Tracking links & performance reports

Setting up GA4
Real-time & event-based tracking
Goals, funnels, and conversion analysis

MODULE-21

MODULE-22

MODULE-23

MODULE-24

MODULE-25



Design landing pages, master Google, Meta, and LinkedIn
ads, and explore retargeting.

Dive into Digital Marketing essentials such as segmentation,
targeting and positioning, concept of branding, website
creation and B2B marketing ecosystem.

Get equipped with the leaning and understanding of Google Tag
Manager and Google analytics for generating valuable insights to
optimize the website's performance.

Leveraging the potential of social media ecosystem with focus on
Meta (Facebook & Instagram), YouTube and Linkedin Advertising.

Understand On-page and Off-page SEO practices to strategize the
improvement of search rankings. Learn how to conduct keyword
research and competitor analysis for effective strategy formulation.

2. Learn SEO Strategies:

4. Measuring your success:

5. Run Profitable Campaigns:

3. Harness Social Media Power:

1. Build Your Digital Foundation:

What will you Learn from
this Course?

Build a winning resume, ace interviews, and explore the
exciting world of digital marketing jobs.

Unleash affiliate marketing, retention strategies, and AI-powered
marketing tools.

Learn how AI works, basics of prompt engineering, learn different
AI tools for generating attractive and effective content.

8. Job Assistance:

7. Boost Engagement and Growth:

6. Impact of AI in Digital Marketing:



Segmentation

What is Google?
How Google works?

Search Engine
Optimisation (SEO)

Boost Your Website's 
Visibility and Drive High 
Traffic with Google 
Indexing and Ranking!

B2C v/s B2B Marketing

Customer Engagement

Email Marketing, SMS 
Marketing, Whatsapp 
Marketing, Push 
Notifications on website

Information Architecture
and Wireframing

Build your
own website!

Targeting
and Positioning

Building
Shopify Websites

Growth Marketing

Affiliate Marketing,
Retention Marketing

AI in Digital Marketing
Grow your business
from 5x to 10x.

Social Media Marketing

Google, Facebook, Insta, 
YouTube & Linkedin ads

B 2

LEARNING PATH

Principles
and core

concepts of
Digital 

Marketing

Learn from 
practical
insights

Guest
lectures by

industry 
professionals

Hands on 
projects

TOOLS INFORMATION



•  Digital Marketing Manager

•  Content Marketer

• SEO Specialist

•  SEM/PPC Specialist 

•  Social Media Manager 

•  Email Marketing Specialist 

•  Analytics Manager 

•  Conversion Rate Optimizer 

•  Influencer Marketer 

•  Digital Marketing Strategist

Jobs in Digital Marketing

•I am a student who wants to look at jobs in start-ups.

Start-ups are great for digital marketing, and this is a skill that is 
easy to enter into. With digital marketing expertise, you can 
explore roles in social media management, content creation, SEO, 
PPC, and analytics. Start-ups often value versatile candidates who 
can handle multiple aspects of marketing, giving you hands-on 
experience and fast career growth.

•What type of education background is needed to learn digital 
marketing?

Digital Marke ting does not need any specific background. Even if 
you have commerce, arts, engineering, medical, background you 
are free to choose this field and leverage your education skill.

•How can I get help if I encounter difficulties with the course 

material?
Digital marketing offers global reach, cost-effectiveness, targeted 
audience, measurable results, interactivity, flexibility, brand 
building, and integration with traditional marketing. In Digital 
Marketing with AI, you'll immerse yourself in a comprehensive 
curriculum covering the core principles of digital marketing 
alongside advanced AI techniques. From understanding search 
engine algorithms to leveraging AI-powered tools for personalized 
campaigns, you'll delve into SEO, social media strate.

•How will the recorded content be structured to facilitate 

self-paced learning?
The recorded content is organized into easily digestible modules, 
each covering specific concepts and skills. You can progress at 
your own pace, pause, rewind, and review content as needed. 
Supplementary materials, such as quizzes and practice 
questions, accompany the videos for hands-on practice.

•I am planning to start my own business. How can Digital 
Marketing help?
Every business needs to attract customers and in today's world 
most of the marketing spend is happening digitally. This course 
will help you understand what are the different types of digital 
marketing tools you can leverage to scale up your business and 
drive foot falls and traffic.

FAQs 



   Example:
Traditional: A billboard on a highway.
Digital: A Facebook ad targeting users in Mumbai
interested in fashion.

📝 Use the funnel to create the right content for
the right stage of the customer journey.



Module 2: Website Planning & WordPress Development









Use lightweight themes














































